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SPEAKING ENGAGEMENTS
State Farm
Time Warner 
Deloitte
Conference Board
Kellogg’s
General Foods
Merrill Lynch

KEYNOTE SPEAKING TOPICS
Smart Risk Taking
Dealing with Change
Power Networking
Navigating Work/Life: A Business Issue
Health/Wellness
Mentoring Relationships
Strategies for Success

ALLIANCES
Anita Borg Institute for Women in Technology
Catalyst
Families & Work Institute
National Association for Female Executives (NAFE)
National Association of Women Business Owners (NAWBO)
Women’s Day
WomenHeart
Working Mother Media

As a result of Lerner’s proli�c work in the �eld of women’s empowerment, industry leaders have looked to Lerner for 
her valuable expertise on many women’s issues.  

Not only does Lerner keynote and moderate panels across the country but she is regularly quoted as an expert in a 
variety of women’s magazines and national newspapers.  Lerner has also developed alliances with many notable 
women-centric organizations and media outlets across the country. Some of Lerner’s past & present credits are 
listed below.

Glamour
Family Circle
Women’s Day
Self Magazine
Women’s Health
Entrepreneur Magazine
Investors Business Daily
Making Waves Magazine

MAGAZINES/NEWSPAPERS
New York Post
Oxygen Magazine
Pink Magazine
Baltimore Sun
Chicago Tribune
Dallas Morning News

MEDIA APPEARANCES
Weekend Today
CNN
National Public Radio

WCBS Radio
Pittsburgh Today
Stress Busters - WBAI

NAFE Newsletter
NY Post

FEATURED COLUMNIST
Sheknows.com
Olay.com


